Changing Behavior, Improving Lives

Voluntary
Counseling
and Testing



PSI pursues strategies that not only meet demand for
VCT, but actually createit:

» Commercial-style marketing campaigns increase awareness and
knowledge of available VCT services.

» Mobile VCT units and traveling clinics deliver services to hard-to-
reach and high-risk populations.

» Franchised VCT services ensure strong, recognized brands and
messages, and signify high-quality standards.

» Rapid expansion ensures a burgeoning client base and keeps VCT
affordable and reliable. As more people test, stigmais reduced and
personal risk perceptions increase.

» Immediate test results and robust follow-up care and support
services motivate behavior change and prolong and improve the lives
of those infected.
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VCT on the Move

PSI utilizes mobile VCT units to deliver cost-
effective VCT to hard-to-reach and high-risk
populations.These units, staffed by a team of
counselors and a trained laboratory technician, set
up in schools, local hangouts and workplaces for a
period of one to two weeks, returning in
approximately three months to offer follow-up
services. Local partner organizations in the area are
also tapped to

promote the service

and to provide

post-test care and

support to affected

residents.

Mobile outreach
has proved so

effective thatin Zimbabwe, for example, more than 8,000 clients were tested and referred in just

the first six months of operation.

Results Today, Hope for Tomorrow

Same-day testing using rapid HIV tests is a key incentive for

people to seek VCT,and is the standard for PSIVCT sites.

International research shows a dramatic spike in client uptake

when test results are made available immediately. When
clients must return for their
results, as many as one third to
half will fail to do so. But, at
PSI's VCT sites, 99% of clients
receive their test results the
same day.

Post-test services are delivered
more efficiently with same-day
testing,and PSI’s franchise
approach ensures consistently
robust referral networks.
Client-focused counseling
enables HIV+ clients to better
understand their health needs
and to seek early treatment for
life-threatening opportunistic infections. Many will also be
referred to treatment, care and prevention of mother-to-child
transmission (PMTCT) programs.In addition, post-test clubs
offer social and emotional support that improve the quality of
life for people living with HIV/AIDS. And all clients, whether
testing positive or negative, come away with personalized risk
reduction plans to help ensure the HIV epidemic is stopped in
its tracks.

Born Again in Mozambique
Renascer,the brand of VCT in
Mozambique, means “to be born again,”
and intends to offer hope for people who
learn their HIV status so they can make
new plans and set goals. In 2003, almost
40,000 people received HIV counseling
and testing through PSI-supported sites;
more than one-third were pregnant
women.

Customer satisfaction is a central goal for
Renascer. Clients are asked to complete
an exit survey,and more than 90% have
said they would recommend these VCT
services on to others. Clients also receive
invitation cards to pass on to others,
since word-of-mouth is a proven
marketing tool for VCT.
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